
TEMPLATE FOR COLLECTION OF BEST PRACTICES

Code of the good practices
Country Progressive number Value chain code
IT 03 D

BACKGROUND INFORMATION

This template is a tool developed within the project Express: EXchange of Practices for Refugees and
migrants' Self-entrepreneurship, an Erasmus + project, under Key Actions 2/Exchange of best practice. The
aim of the project is to empower young migrants and refugees, creating and/or strengthening - where
existing - supporting services for the development of self-enterprises by this target population. 

The practices collected within the project will be shared with practitioners/organisations working with young
refugees and migrants and will constitute the content of a Learning, Teaching and Training Activity to be
delivered to partner organisations.

STEP REPRESENTED IN THE VALUE CHAIN FOR SELF-ENTREPRENEURSHIP

(please select 1 or more field in which the practice can be considered as representative. It is important to
select the prior field, but others can be selected as secondary)

A. Competence assessment of young migrants/refugees

B. Training on self-entrepreneurship (prior field)

C. Mentoring scheme

D. Informative campaign

E. Networking activities

F. Support to access financing/social financing

G. Other: (specify) __________________________________________



GENERAL “TECHNICAL” INFORMATION

TITLE:
Project "DO YOU KNOW THAT – Information actions, communication and
awareness in the workplace

COUNTRY: ITALY

TYPE OF INITIATIVE: Project

ACTORS: Public

BUDGET:
Not received. Funding from the Ministry of Internal Affairs and the National
Migration Policy Fund

FINANCING SOURCE:

The project is funded by the European Fund for the Integration of Third Country
Citizens (EIF), which is designed to provide a concrete response to the need for
information - on rights/duties, constraints and opportunities - spread among
foreign nationals present on our territory.

DURATION: On going

DATE /YEAR: Started in 2013

GEOGRAPHICAL COVERAGE: Piemonte Region

SDG COVERED:

SOURCE:
http://www.piemonteimmigrazione.it/losapeviche

MOTIVATION/SELECTION

CRITERIA:

Clear, lively information campaign aimed at young immigrants.
The site is multi-language and easy to navigate. Rich in topics and information in
different languages including Chinese and Arabic.
Among other things, there is also the possibility of attending some lessons or
seminars online.

http://www.piemonteimmigrazione.it/losapeviche


“CONTENT” INFORMATION

ADDRESSED NEEDS

(VALUE/MAIN GOAL):

The specific objectives of the project are:
- Promoting knowledge of the rights, duties and opportunities for citizens of third
countries with a particular focus on the world of work.
- Inform workers (employed and unemployed) and employers of third countries on
issues of job security, social security, contractual, educational and employment
opportunities, recognition of qualifications, education in legality.
- Improving and strengthening the network of training and work guidance services
in the area.
- Fighting prejudices and stereotypes spread among Italian citizenship towards
foreign workers, promoting knowledge and mutual respect.

At the heart of the project there is the communication campaign developed
according to a "transmedia approach" that, moving through different types of
media, helps to improve the user's knowledge.
In fact, a widespread dissemination of information is guaranteed through the
integration between online tools and off-line tools.

TARGET

POPULATION/BENEFICIARY:

Foreign young people and adults from third countries

LOCAL CONTEXT: Piemonte Region

SHORT DESCRIPTION OF THE

PRACTICE/MODEL:

The whole project, coordinated by Piedmont region and a large partnership,
aims to inform immigrant persons on all possible information about their rights
and duties with particular regard to the world of work; informing immigrant
workers on issues of safety at work, social security, contracts, training, etc.;
improving the network of labour and guidance services; finally address the
prejudices and stereotypes spread among the Italian population towards
foreigners and foster mutual knowledge and respect.
Specifically, the multi-media campaign is structured as follows:
- The multilingual portal www.losapeviche.eu, the core of the campaign as a
virtual information location and constantly updated, connected through the
information platform MediaTO www.piemonteimmigrazione.it/mediato and
containing information cards downloadable by the user.
- Project profiles on social media: Twitter, Facebook, Pinterest, Google, on which
the online dialogue is animated in different languages (Italian, English, Spanish,
Arabic and Chinese) by a social media team composed of 4 young foreigners.
- 8 WIFI points, connected to the portal via hotspots and activated in places of
significant attendance to ensure free access to the WIFI to foreigners in certain
time slots, allowing them to access online information in dedicated spaces.

https://ssl.microsofttranslator.com/bv.aspx?ref=TAns&from=&to=en&a=www.piemonteimmigrazione.it%2Fmediato


- 5 events in the "FREE WIFI SQUARE", during which there will be information
gazebos with free WIFI availability and access to online information services and
experts available for ad hoc advice.
- Information campaign on public transport in the area of the City of Turin
- Traditional dissemination materials and information (posters, information
postcards) to be disseminated through the membership network.
The project also includes the activation of information labs, in particular:
- Training paths for operators involved in the social employment of foreign
nationals, composed of Workshops run by experts about immigration and work.
- Information workshops aimed at third-country nationals attending vocational
training and adult education courses.
- Thematic information-training workshops aimed at entrepreneurs from third
countries focused on specific issues that can be replicated in the various
territories according to specific needs.
- Focus Group aimed at Italian and foreign entrepreneurs and managers,
representatives of trade associations, social partners and stakeholders involved
in the Chambers of Commerce, to encourage the exchange of good business
practices in terms of diversity management, with the aim of thinking about
diversity as a risk-opportunity factor for businesses and as a lever of
competitiveness.

MONITORING PROCESS: Not applicable

IMPACT &RESULTS:
As it is ongoing, there is no reliable data on the real impact in the population of
this campaign

SUSTAINABILITY/VIABILITY Not valuable

SUCCESS FACTORS:
Easy site and simple language translated into different languages. Ability to ask
technical questions on site, within a forum, which is also attended by
professionals, lawyers, technicians who respond quickly

NETWORKS/ACTORS

SUPPORTING THE PRACTICE:

Several partners, including the City of Turin, Ires Piemonte, Enaip Piemonte, are
involved in the project. The conclusion of this project will see the organization of
a seminar aimed at the main stakeholders of the Piemonte area (local
authorities, representatives of business organizations, training agencies,
employment centres, NGOs and associations immigration, business, local
citizenship); the event will be dedicated to the presentation of the results, the
possibilities of replicating the initiative in other contexts and raising awareness
of the territorial community on issues related to immigration

ASSOCIATED RISKS:
Public funding. Once the money is over there is uncertainty about the possibility
of a future rescheduling.

Notes for collectors:
1. Please, catalogue your practice in the file name as follows: Country acronym _ letter of the value chain

represented _ nr. of the practice _ name of the practice. (e.g. SE_A_1_aaaa). This will support in the
reporting phase.

2. Please indicate the working methodology used to collect the practice (e.g. interviews, web research,
direct compiling of selected organisation, etc.)
The practice has been collected through a dedicated web research.


